
In December 2001,  Leave No Trace
was contacted by two Peace Corp vol-
unteers stationed in the Philippines.
They inquired about the possibility of
receiving a grant through the Leave No
Trace Tools For Teaching Fund Grant
Program*. Upon their initial contact,
Leave No Trace had no idea just how
unique this grant request actually was.

Mt. Pulag National Park (MPNP),
located in the Cordillera Mountains of
the Philippines, offers many unique
recreational opportunities. The
boundaries of the park cover the
provinces of Nueva, Vizcaya, Ifugao
and Benjuet. MPNP is home to the
indigenous people from the Kalanguya
tribe, with the surrounding buffer
zone being home to three other native
tribes. Mt. Pulag is the second highest
mountain in the Philippines at 2,929
meters above sea level. This unique
national park is home of the world’s
smallest bamboo and the world’s
largest rat. It is comprised of three dis-
tinct vegetation zones: pine forest,
mossy forest and summit grasslands. 

Mt. Pulag is a very popular national
park and suffers from a variety of
recreational impacts. With no formal
group size limits in place, the dwarf-
bamboo dominated grassland ecosys-
tem is subjected to substantial abuse.
Heavy monsoon and typhoon rains
make the trails through the forest sus-
ceptible to heavy erosion from exces-
sive foot traffic. Human-caused forest
fires are also a serious threat to the
park during the dry season. The
majority of visitors to the park do not

adhere to the concept of "pack it in,
pack it out". Most Park users bury,
burn or hide their trash and efforts by
park managers to minimize these
impacts have been somewhat unsuc-
cessful. 

Peace Corp volunteer, Jorjena Daly,
was initially exposed to Leave No Trace
prior to working in the Philippines.
Soon after her arrival at MPNP, she
realized that Leave No Trace education
could be an effective way to help mini-
mize many
of the Park's
impacts.
Aware of the
Tools For
Teaching
Fund pro-
gram,
Jorjena and
her coun-
terpart,
Julie
McGrew,
drafted a
thorough
grant pro-
posal.

Their plan was to educate MPNP visi-
tors and locals on Leave No Trace skills
and ethics. They wanted to provide
people with educational materials and
also wanted to facilitate a two-day
Leave No Trace Trainer Course for
park staff, local government represen-
tatives, teachers, mountaineers, guides
and even other U.S. Peace Corp vol-
unteers. Through the Tools For
Teaching Fund, Leave No Trace was

able to provide the tools to make this
unique training a reality. 

In March 2002, 45 people were
trained in the skills and ethics of Leave
No Trace in MPNP. The training was
so successful that Daly and McGrew
have already been asked to provide a
similar event in a southern province of
the Philippines later this year. This
second training will take place at the
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New
Leave No
Trace
Trainers in
the
Philippines
excited to
spread the
word.
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Kelly Hartsell
National Park Service,VA

Stewart Jacobson
Bureau of Land Management, UT

Jim Miller
US Forest Service,Washington, D.C.

2002 Board of Directors

Agency Advisors

Staff

Estimated U.S. population in 2001: 278,058,881

Percentage of Americans who participate in outdoor recreation: 78%

Percentage of Americans who participate in outdoor recreation 
at least monthly: 57%

Percentage of Americans that believe they will participate in more outdoor 
recreation next year than they have in the past year: 26%

Most popular outdoor recreational activity: Walking

Percentage of American population that enjoys walking and hiking: 62%

Largest increase in participation in outdoor recreation by age group:
60 years and over

Second most popular outdoor activity: Visiting beaches & waterfronts

Percentage of American population that enjoys picnicking: 36%

Percentage of American population that enjoys camping: 26%

Percentage of American population that camps in designated campgrounds: 17%

Percentage of American population that rides bicycles: 24%

Percentage of American population that rides bicycles on paved trails: 23%

Percentage of Americans that visit a national park annually: 31%

Total number of U.S. endangered species that are classified as animals: 381

Total number of U.S. endangered species that are classified as plants: 595

Whooping crane population in 1941 after unregulated hunting 
and habitat destruction: 16

Current size of only naturally remaining wild flocks of whooping cranes: 174

Typical size of a male cougar's home range: 25-500 square miles

Typical size of a female cougar's home range 8-400 square miles

Main cause of habitat loss and fragmentation of western cougars:
Suburban expansion

Number of U.S. marine sanctuaries where fishing is illegal: 0

Percentage of U.S. coastal waters where fishing is illegal: 3.5
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OOllyymmppiicc  CCoommmmiitttteeee  HHoonnoorrss  LLeeaavvee  NNoo  TTrraaccee

In January, the Salt Lake Organizing Committee for
the 2002 Olympic Winter games honored Leave No
Trace's Frontcountry Program
with an award for
Outstanding
Achievement. This
Spirit of the Land
Award was created
to recognize out-
standing efforts to
educate people about
environmental issues
in all areas of society—
business, education, commu-
nity, youth and government. 

HHoorrnnaaddaayy  CCoonnsseerrvvaattiioonn  GGoolldd

CCeerrttiiffiiccaattee  AAwwaarrddeedd

Leave No Trace was recently given the
Boy Scouts of America's William T.
Hornaday Gold Certificate, the old-
est conservation award given in
America. The Gold Certificate is
awarded to individuals or organizations
that have demonstrated leadership and a
commitment to the education of youth on a
national or international level.

TTrraavveelliinngg  TTrraaiinneerrss  HHiitt  tthhee  RRooaadd

With three years under its belt and two new teams on
the road, the Traveling Trainer Program continues
to provide important education and outreach pro-
grams across the country.  Sponsored by Subaru of
America, Leave No Trace's teams of dynamic educa-
tors travel from state to state teaching diverse groups
of outdoor enthusiasts how to minimize their
impacts while recreating on public lands.  

This year, Leave No Trace has initiated a National
Park Tour in addition to the numerous events and

festivals scheduled with federal land management
agencies, youth organizations, schools and colleges,
outfitters and retailers, and other outdoor related
organizations. The Trainers will be presenting Leave
No Trace Outdoor Ethics to seasonal staff and visi-
tors at national parks throughout the country.
Whether it is an informational booth at a visitor
center, an encounter on the trail or a two-day work-
shop, the teams are equipped with fun activities,
positive spirits, and strong motivation to spread the
Leave No Trace message. For more information on
the 2002 schedule or to request a visit, check out
www.TravelingTrainers.org. 

SSttaattee  AAddvvooccaatteess  GGrrooww

Leave No Trace's State Advocates
Program has seen major suc-

cesses since it was formed
almost two years ago. State
Advocates, trained Leave
No Trace  volunteers, act
as ambassadors for their
states by helping coordi-
nate regional educational

efforts including Master
Educator Courses, Trainer

Courses, ad-hoc presentations,
Traveling Trainer visits and large

events for youth, etc. The program goal
is to have an Advocate in every state helping to
spread the Leave No Trace message.

Over the past few months, several new State
Advocates have signed on including: Teb Beblowski
in New York, David Chambers in Pennsylvania,
Randy Cole in Kentucky, Rick Harwell in Tennessee,
Dan Knippel in Florida, Mark Kramer in Virginia,
Tom Podzimek in Iowa, Heidi Reick in New Mexico
and Kathi Stopher in Idaho. Other states with
Advocates include: Georgia, Utah, Connecticut,
California, Texas, Maryland, Minnesota and

DDiiSSppAAttCCHHeeSS
TRACES in the NEWS

[continued on page 4]



Arizona. If you are interested in contacting the State
Advocate in your area, please visit the "Contact Us"
section of the Leave No Trace website www.LNT.org.
For information on becoming a State Advocate,
please contact Ben Lawhon: ben@LNT.org. 

SShhoorrtteerr  TTrraaiinniinngg  GGuuiiddeelliinneess  UUnnvveeiilleedd

Responding to drastically increasing Leave No Trace
training needs around the country, a new, shorter
educational program has just been developed. This
program, the Awareness Workshop, is one day in
length.

The Awareness Workshop Guidelines describe any
formal Leave No Trace presentation that is one-day
or less in length.  These presentations can include a
wide variety of programs ranging from a 30-minute
presentation to a day-long workshop. For more
information about Leave No Trace Awareness
Workshops or to obtain a copy of the new guide-
lines, please visit www. LNT.org or contact Leave No
Trace at 1-800-332-4100.

The goals for the Awareness Workshop are broad.
The program strives for consistent, quality training
for all workshop participants while providing an eas-
ily implemented structure that encourages training
efforts. This new structure allows the organization
to track and quantify training efforts. 

44 TTrraacckkeerr Summer 2002**

What Would You Do?
Every July, you take your favorite hike to a meadow of wildflowers in one of your state parks. After
skipping across a small rocky stream, you come across the antlers of one of the many of deer in the
area.You would like to take a momento home. A few wild irises, one small river rock or the antlers
would look great on your living room mantel and would be a very special reminder of this day.

What is acceptable to take home with you and why?

Email your response to susy@LNT.org or write us at Leave No Trace P.O. Box 997, Boulder, CO 80304. Your response of
150 words or less will be published with ours in the next Tracker.

Philippines National Park Grant
[continued from page 1]

Makiling Center for Mountain Ecosystems as part of
a celebration know as the International Year of the
Mountains. Also, various mountaineering organiza-
tions across the Philippines have asked for additional
Leave No Trace information and training. 

Thanks to the great efforts of Peace Corp volunteers
Jorjena Daly and Julie McGrew, and the support of
Galyan's, the Leave No Trace message is spreading
like wildfire throughout the Philippines. It is this
kind of effort that makes the Leave No Trace pro-
gram so successful, not only in the U.S. but all over
the world! 

*The Tools For Teaching Fund was created in
response to the growing number of requests from
organizations and individuals in need of Leave No
Trace training and information. Through this grant
giving program, organizations and individuals can
obtain the resources they need to teach the skills and
ethics of Leave No Trace. The goal of the program is
to give people the opportunity to spread the Leave
No Trace message to those who would otherwise not
have the opportunity to learn how to minimize their
recreational impacts. Grant funding is provided
through a very special donation by Galyan’s. For
information on the program, please contact Leave
No Trace at 800-332-4100 or visit www. LNT.org.
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s we drive north following spring’s path, we
are excited about our visits to Great Smoky National
Park, Cumberland Gap National Historic Park,
Shenandoah National Park and Acadia National
Park—beauty, history, wilderness, wildlife, adven-
ture, solitude and a place to reflect.  Yet, there is
another side to our national parks.  With over 300
million visitors a year, our beloved parks are in dan-
ger. Animals and plants found inside the parks are
on the threatened and endangered species lists,
plants from outside the parks are crowding
out native species and new development
adjacent to park boundaries impacts animal
and plant species everywhere.   

Efforts to protect and preserve national
parks are no longer solely the responsibility
of park staff.  Each one of us can make a
difference by learning and practicing Leave
No Trace principles and outdoor ethics. We
feel fortunate that our work history as park
rangers in Baxter State Park in Maine has
provided an awareness of the varied roles of
park personnel and an understanding of
how cumulative recreational impacts can
weaken the sustainability of public lands. 

Our first national park visit was to Great Smoky
Mountains National Park in North Carolina.
Described by the Cherokee as shaconage, meaning
"blue like smoke", the Smokies appearance is
derived from water and hydrocarbons that are exud-
ed by leaves. In recent years, air pollution has also
contributed to the haze. 

After the Great Smoky Mountains we traveled to
Cumberland Gap National Historic Park located in
Middlesboro, Kentucky. The Wilderness Trail into
Kentucky which opened the West to its first wave of
expansion was carved by Daniel Boone and friends
in 1775.  Today, its 20,000 acres and fifty miles of

hiking trails offer visitors a step back in time.

We then moved on to Shenandoah National Park in
Virginia.  The Skyline Drive runs for 105 miles
along the Blue Ridge mountains offering majestic
views of forests, valleys and mountains. All of these
parks are within a day’s drive of roughly half of the
population in the United States, which makes them
easily accessible.  

As we tour the national parks, we look forward to
conveying our passion and respect for these special
places by sharing the Leave No Trace Principles and
Outdoor Ethics. During our first four months, we
have met thousands of individuals who have indicat-
ed their love and concern for our national treasures.
We congratulate those incredible people. 

Gabe & Marcia Williamson

TEAMEAST
notes from the field

A

"WHEN WE SEE LAND AS A COMMUNITY TO WHICH WE BELONG, WE

MAY BEGIN TO USE IT WITH LOVE AND RESPECT."
-ALDO LEOPOLD

Gabe and Marcia Williamson of Maine have spent the first five
months of 2002 east of the Mississippi as Traveling Trainers.



Journeying throughout the American West as
Traveling Trainers, we have learned many tech-
niques to inspire responsible outdoor recreation
and have had the opportunity to put these skills
into practice at a variety of natural areas including
some of our countrys’ national parks. 

The Leave No Trace partner-
ship with the National Park
Service allows us to visit
and instruct the park
staff. These park staff
are ultimately respon-
sible for protecting
our national trea-
sures by educating
users in the most
recent techniques and
skills to reduce
resource impacts and
preserve the visitor’s expe-
rience.

In cooperation with Kelly Hartsell, the Leave
No Trace National Coordinator for the National
Park Service, our program manager, Jennifer
Tucker, has balanced a schedule that allows both
Traveling Trainer Teams to visit a series of national
parks throughout the year on the National Park
Tour.  As Team West, we have visited Walnut
Canyon National Monument, Petrified Forest
National Park, Grand Canyon National Park,
Organ Pipe Cactus National Monument, Death
Valley National Park, Olympic National Park,
White Sands National Monument, Bandelier
National Monument and Chaco Canyon National
Historic Park.  Each unique area has gained this

distinguished national park status which will help to
protect it well into the future. 

Over the past four months, we have inspired and
have likewise been inspired by the many wonderful
and dedicated folks that carry out the National Park
Service mission to help conserve the scenery and

natural and historic objects, the wildlife
therein, by manner and means that will

leave them unimpaired for the enjoy-
ment of future generations. 

Over the rest of the year, we
look forward to visiting even
more of our national parks
and continuing our outreach
and efforts to spread the Leave
No Trace message.  We com-

mend the partnership between
the National Park Service and

Leave No Trace, and are proud to
be part of the National Park Tour.

Lindsey and Shane Riffle
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Team WestTeam West... Notes from the Field
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Welcome to the Leave No Trace Year in Review. 

Leave No Trace continues to evolve as an education program for outdoor enthusiasts
– a program where people like you play an active and crucial role. In 2001, Leave No
Trace unveiled an individual membership program to empower you with more infor-
mation and resources to help care for the countrys’ wild places while you’re enjoying
your outdoor recreational pursuits. Other highlights from the year include: the cre-
ation of the PEAK (Promoting Environmental Awareness in Kids) program, available
in REI stores across the nation; training and outreach through the Traveling Trainers
program to more than 20 million outdoor enthusiasts; enlisting new volunteer State
Advocates in 16 states; offering of 26 Master Educator courses throughout the 
country and; collecting valuable research through the Leave No Trace Lab project in
Durango, Colorado. 

In seven years, Leave No Trace has made substantial strides with more than 250 for-
mal partnerships including manufacturers, outdoor retailers, government agencies,
non-profit organizations and others who actively support the program and help
broadcast the Leave No Trace message across the country (see our timeline for year-
to-year growth changes). A 12 person staff is now in place to support the organiza-
tion's growing lists of programs and educational efforts. 

Leave No Trace has much in store for 2002. The organization will continue to 
develop, build and support the membership – people like you that care deeply about
stewardship and the integrity of wildlands. Look, also, for an expanded effort in
Frontcountry environments – areas where day use prevails, recreation that is close to
homes and communities. As always, the organization continues to develop ways to get
the word out, one person at a time. 

Dana Watts
Executive Director

Annual      Review2001
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Grants
53%

Membership
23%

Sales
20%

Other
4%

2001 REVENUE

1990: The Forest Service
approaches the National Outdoor
Leadership School (NOLS) to help
them develop educational materials
and trainings that support the con-
cept of Leave No Trace.

1995: First corporate partners
are enlisted and include,
ORCA, NOLS, SGMA, the
Coleman Company, Nike,The
North Face and LL Bean.

1993: The Outdoor Recreation
Coalition of America (ORCA) hosts
an Summit on Outdoor Recreation
where land managers, outdoor retails
and manufacturers, outdoor educa-
tors and others support the idea of
creating a non profit to move the
Leave no Trace program forward.

1993: The four federal land
management agencies sign a
Memorandum of Understanding
with NOLS to create Leave
No Trace, Inc.

Budget
starts at

$95,000, two
employees, Jim
Landmann and
Dana Watts.

90
Partners,

Budget grows
to $320,000,

three full time
employees

43
partners,

Budget grows
to $109,000,
two employ-

ees

1991: NOLS develops the five
day Master Educator course and
the first one is run in Wyoming

1996: October, Leave No
Trace conducts first
Strategic Planning session

1996: Nike becomes first Charter partner

1996: March, Dana Watts takes
over as Executive Director

1997199619951994199319911990
1987

1987: The USDA Forest Service,
National park Service and Bureau
of Land Management cooperative-
ly create a pamphlet titled Leave
No Trace Land Ethics.

October,
Leave No Trace,

Inc is created as a
501©(3) non profit educa-

tion corporation in Boulder,
CO. Start up funding of
$65,000 is provided by

ORCA, NOLS, the Sporting
Goods Manufacturers
Association (SGMA).



82%
Programs

Administration
10%

Fundraising
8%

FUNDS ALLOCATION
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PARTNER GROWTH
2001: Memorandum of Understanding
is revised and signed with the four
federal land management agencies
and Leave No Trace, Inc.

2001: Leave No Trace, with its
partners NOLS and the AMC,
provides 24 Master Educator
courses in 16 states.The Master
list grows to 1400 strong.

1999: LL Bean signs on as the offi-
cial outfitter of the Subaru/Leave
No Trace Traveling Trainers.

1999: The Appalachian Mountain Club
joins NOLS as the second Master
Educator course provider. Leave No Trace
has 1000 Masters across the country

152
Partners,

Budget grows
to $404,000,

three full time
employees.

s

e

250
Partners,

Budget grows to
$705,000, ten full
time employees,

one part time
and two
interns

205
Partners,

Budget grows to
$506,000, staff

more than doubles
to eight full time

employees.
220

Partners,
Budget grows

to $592,000, ten
full time

employees

199919987
20012000



$250 TRACKER
Bill Cyphers
Brad Kauffman
Robin McAlister
Trina Peterson

$100 ADVOCATE
Robert Ackerman
Richard Angeli
Randall Baden
Dave Burke
Dan Celmer
James Ganley
Liz Garland
Molly Hampton
Susan Ketel
Joseph Klos
Barbara Kudsk
William Lardie
Craig Mackey
Larry Marcoux
Rory McFarland
Alex & Cathy Miller
Michael Reedy
Thomas Roberts
Pam Saltenberger
Paul Smith
David Trump
John & Kim Voorhees

$50 FRIEND
Mike Baldus
Jael Barnoske
Jennifer Bartleman
David Bates
Jeannie Bibergall
Julie Bird
Jennifer Bond
Steve Bonowski
Terry Bredemus
Debbie Brenchley
Royce Bridger
Larry Brock
Clint Bunting
Wendell Burton
Mark Bush
Tom Carlson
David Carson
Jane and Ken Cheek
Kevin Cheek
Laura Cheek
Kenneth Clark
Linda Coates
Wayne Cottrill
Dianne Creighton
John Crist
Paul Cronen
Ellen Dahill Govan
Mona Daniels
Tom DiMaggio
David M. Downing
Cathy Duquette

Ed Dzierzak
Kathy Egan
Shawn Emery
Marjorie Evans
George Fenn
Marty Ferguson
Tom Ferguson
Allen Fleishel
Dave and Annie Getchell
James Gilbert Jr.
Madge Gleaton
William Grayson
Mark Hess
Jody & Ray Hetchke
J.T. Horn
Chet Howard
Jan Huffstutler
Kay Ishii
Charlie Jacobi
A.J. James
Sven Johannsen
Paul Kendra
Christopher Kennedy
Christina King
Dennis Knuckles
Robert Knudson
Nancy Krebs
Chester Kronke
Claude Lane
David Latanick
Lewis Leinenweber
Mike Lever
Will Marble
Jeff Marion
William Martyak
Michael Mavretic
Steve McBride
Jane McCabe
Mac McInnes
Jim Meek
Larry Menz
Rhonda Mickelson
Tracy Moore
James Morin
Mike Murphy
Paul Nakao
Krista Nelson
Karen O’Brien
Jim and Olga Pader
Marissa Ann Palisoul
Laurie Peel Potteiger
Karen Peitzmeier
Bob Peters
Brent Pettey
Lance Pope
Scott Powell
Paul Rau
David Richins
Russ Richins
Collee Riddle
Rich Rosene
James Sandison

Amanda Sass
Peg Sorensen
Chris Stamper
William Straka
Mike Strickland
Ernie Sutter
Bryce Templeton
Brigitte Therivel
Barbara Tidball
David Trought
Ella Turrentine
Marty Van Wagoner 
Garin Vandemark
Jeff Vanechaute
Ed Waller
Daniel Weber
Carl Weil
Lynn Weiss
Roy Weiss
Bruce Winslow
Thomas Wolff
Cindy Wood

$35 SUPPORTER
Mike Alkaitis & Susy Levin
Christopher Barnes
Terrance Birdsall
Larry Burkholder
Anita Burton-Heck
Dr. Kerry Cheesman
Terry Christenson
Todd Clark
Susan Coe
Theresa Coleman
Alana Cook
Faith Duncan
Robert Ellsworth
Louis Essman
Christopher Flynn
Josh Hall
Mary Beth Hall
Kelly Hartsell
Carl Haselman
Roger Hawk
Andrew Hickok
Dana Jacobsen
Cheryl Jones
Elizabeth Lear
Jo Ann Lieberman
Dan Lustick
Brian Malone
John Martin
Adam Matusz
Carolyn Minter
Barbara Miranda
Justin Morgan
Kenneth Morris
Ferrell Moultrie
Kym Murphy
Ken Nagy
Joanna Peck
David Pedroza

Karla Powell
Tia H. Ramsey
Tom Reed
Thomas Rogers
Carolyn Rordam
Craig Ruff
David Schroeder
Michelle Seubert
David Sigler
Melitta Smith
Chrissy Snow
Claus Staalner
Mark Sullivan
Mark Sundin
Chris Thayer
Jim Tuck
Jennifer Tucker
Patty Walker
Frances Ward
Dana Watts
Mary Winslow

$15 BASIC
Lorin Alder
Brian Angeli
Mark Angeli
Betty Applebaker
William Berry
Raymond Briggs
Annie Brown
Douglas Burtch
Melissa Campbell-Herrick
Becca Carlton
Chris Cashel
Rene Casteran
Dale Coker
David Cole
Darin Crew
Susan Darrell
Ric Davila
Donna Dearborn
David Derlacki
Anne Doherty
Ben Dove
Deb Dowling
Mike Earp
Gary Edmunson
Janelle Eklund
DeLoy Emett
David Ermer
Linda D. Fava
Jim Fitzgerald
Clayton B. Freeman
Bernard Fuller
Amy Galperin
Maryann Gaug
Ruth Gerson
Joseph Grandinetti
Justin Grandinetti
William F. Grothman
Lizzy Grubin
Eric Grunwald

James Guastavino
Steve Hagenbuch
Tomohiro Hara
Mike Havstad
Ellen Hawkins
Michael Hobbs
Tim Hudson
Clifford Hunt
Cody Hybarger
Harold Cane
Howard Kern
Sherry Kessel
Cheryl Kibler
Julie King
Eric Klinedinst
Jason Lalancette
Laura Lane
Ben Lawhon
Robert Leedham Jr.
Yu-Fai Leung
Mary Levoyer
Jim Libbin
George Luther
Matt Marcus
Teresa Ana Martinez
Susan McKimmy
Joseph Meca
Judith Mehring
Margaret Meixner
Melanie Mellick
Susan Meyers
James Moore
Tony Myers
Joe Panci
Gina Pearson
Krizteen Perez
Patrick Phalen
Sarah Pilgrim
Jim Poole
Dave Porter
Joseph Power
Janet Prentice
Connie Reichert
Judy  Reynolds
Ben Rose
Jim Scatt
David L. Schroeder
Barbara Shirahama
A.E. Stallworth
Miles Standish
John  Szalkowski
Dave Taff
Byron Taylor
Eric Vanaman
Larry Walter
Karen Welsh
Allison White
Katie Whorf
Jeffrey Williams

A Special Thank You to Leave No Trace
CHARTER MEMBERS

Annual Review 2001
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Have you ever planned the perfect
trip only to show up at the trail-
head to find that everyone else had
the same trip in mind? Nowhere to
park, too many people on the trail,
all campsites occupied, noisy
groups and no solitude are just a
few of the problems associated with
overcrowding. Another major
problem with overcrowding is
resource impact. The more people,
the more impact. By doing a little
research prior to your trip, you can
plan an adventure that will not only
help you avoid the crowds and offer
greater opportunities for solitude,
but you can also help keep your
impact to a minimum. 

The first step in planning any out-
ing is to determine what your goals
are for the trip. Next, you should
gather information about your
travel route and destination from
all available sources, e.g. guide-
books, websites, land managers,
outfitters, local conservation orga-
nizations and libraries. Familiarize
yourself with the regulations and
any special concerns for the area
that you plan to visit. You should
also acquire the necessary technical
skills, first aid knowledge, and
proper equipment to ensure a safe
and enjoyable trip. After all, you’re
out there to have fun! By choosing

a trip location that is appropriate
for you or your group, you can
easily build Leave No Trace into
your plans. 

One of the keys to planning a trip
that will provide solitude is to plan
your trip to avoid times of high
use. Visits to popular wildlands
during peak use periods, such as
holidays and weekends, are often
fraught with high traffic, excessive
crowding, delays and conflicts with
others using the same areas.
Instead, try to plan your trip at
other times, such as midweek, for a
less crowded-–and more enjoy-
able–experience. Or, if midweek
trips just aren’t possible, explore
the more out-of-the-way places,
which can often be more exciting
since they aren’t as traveled! If per-
mits or reservations are required,
you should obtain them well ahead
of time to avoid any unpleasant
surprises when you arrive at the
trailhead. 

Other things to consider when
planning your next adventure:

• Regardless of the size of your
group, the purpose of your outing
and your method of travel, the
practice of Leave No Trace requires
care and forethought. When possi-

ble, visit wildlands in
small groups. If you are going
to be traveling with a large group,
consider breaking the group up
into smaller groups to avoid
impacting the experience of others.
Always inquire about group size
limitations for the area you plan to
visit. 

• Use proper gear. Prepare for
extreme weather conditions, haz-
ards and emergencies. Choose your
equipment with Leave No Trace in
mind. 

• Plan your meals before you start
your trip. Get a jump on waste
management by planning meals to
avoid leftovers. Package food in
reusable containers or plastic bags.
Get rid of wrappers and heavy
packaging before starting your trip
so you won’t have to pack them out.

• Take responsibility for your safety,
the safety of your companions and
the health of the environment.
Minimize risk by planning a trip
that matches your skills and expec-
tations. 

Proper planning before your next
adventure will help ensure a fun
and safe trip, and will also enable
you to Leave No Trace of your visit.

:News You Can Use:
PLAN AHEAD & PREPARE

COMBINED FEDERAL CAMPAIGN

If you are a employee of the federal government, consider a 2002 contribution to Leave No Trace through the Combined Federal
Campaign (CFC). The CFC encourages federal employees to give to a select group of non-profit organizations through voluntary

payroll deductions. Look in the Alpha Index for Leave No Trace. 

A great way to give back to the American landscapes you love! 

FOR MORE INFORMATION, CONTACT LEAVE NO TRACE AT 800-332-4100. 



David Chambers is the
Pennsylvania State Advocate

and Director of
Allegheny College

Outdoor Programs.
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Migrating to Pennsylvania from
Georgia in pursuit of my career,
my family and I were unexpected-
ly greeted with incredible hospitali-
ty and scenery.  Every region of this
state has an overabundance of opportuni-
ties to enjoy the outdoors, and it is a perfect
place for Leave No Trace.  

Based out of the office of the Allegheny College
Outdoor Programs in Meadville in Pennsylvania, I
did not realize the logistical obstacle of trying to
coordinate and communicate with others in such a
big state. With this in mind, my immediate goals as
State Advocate were to create a communication net-
work among the Leave No Trace community, develop
a resource for interested recreational users to gain
access to the Leave No Trace message and communi-
cate the Leave No Trace ethics to non-traditional
groups.

Adopting many ideas and strategies from other State
Advocates, we are using technology to expand our
ability to communicate, receive information, and
provide a resource for interested local individuals
and groups searching for Leave No Trace knowledge.
Because some of the dedicated community members
do not have access to a computer or electronic com-
munication, a quarterly newsletter was created to
keep the community up-to-date on Leave No Trace
and news from community members.  It also serves
as a means to facilitate contact with the State
Advocate.  

Some responsibility has also been delegated to
regional representatives.  The role of the regional
representative is to communicate the information
and  to coordinate activities in that region.  For
example, if an interested party contacts the Leave No
Trace State Advocate, we send that information to

the regional representative to
communicate relevant trainings,

scheduling, and contract Leave No
Trace community members to conduct

the trainings or Awareness Workshops.

A major focus is traditional outdoor recreational
user groups. Pennsylvania's national and state land
managers have been targeting those respected recre-
ational land users, and organizations such as the
local Appalachian Trail Conference have made Leave
No Trace a fundamental educational component. We
also target those groups generally considered non-
traditional Leave No Trace groups such as local
climbing gyms, hunting and fishing shops, and col-
lege outdoor programs.  At a recent indoor climbing
competition, Leave No Trace provided educational
information and discussion on low impact climbing
and bouldering.  Since that representation, the
climbing gym has requested additional education
material.  

The Pennsylvania Leave No Trace ethic continues to
grow.  As with anything worth the effort, it takes
time.  I do not feel this would be the positive experi-
ence without all those in Pennsylvania who dedicate
their time, energy and resources toward protecting
our public lands and promoting Leave No Trace
ethics.  Whether it is a wilderness ranger who is will-
ing to share his enthusiasm for Leave No Trace any-
time and anywhere, the Girl Scout volunteer already
completely booked for the season, or the trail volun-
teers that share their knowledge and passion with
strangers they meet along the way, dedicated com-
munity members make the Pennsylvania Leave No
Trace effort what it is and what it can be.  And you
can find grits and collard greens in Pennsylvania!

Happy trails Y’all,
David Chambers

DAVID CHAMBERS: Focus on Advocacy
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FIND THE
HIDDEN
WORDS!

Backpack
Food

Sunscreen
Water

Compass
Tent
Hat

Boot
Map

Be prepared! Don't forget clothes to pro-
tect you from cold, heat or rain. Use maps

to show you where you'll be going and so
you won't get lost. Learn about the areas you

visit. Read books and talk to people
before you go.The more you know, the

more fun you will have.

KNOW BEFORE
YOU GO!

Color U
s!
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Galyan’s
L.L. Bean
Nike
REI
Subaru of America
The North Face

All Terrain Company
Alpine Ascents International
American Alpine Institute
Backpacker Magazine
Backpacker's Cache/Garcia Machine
Backpacker’s Pantry
Backroads
Blue
Brunton
C.A.M.P.U.S. Development Group
Cascade Designs / Therm-a-rest
Chaco Sandals
Cheley Colorado Camps
Clif Bar
Cloudveil Mountain Works
Crazy Creek Products
Crescent Moon Snowshoes
Ecosouthwest.com
Ecotravel.com
ePeakRegister.com
Eureka!
Falcon Guides
Galyan’s
Glacier Park, Inc.
Go-Lite
Grabber Performance Group
GSI Outdoors
Hennesseyhammock.com
High Gear USA
Hi-Tec Sports
Hilleberg the Tentmaker
JanSport
Kelty
Last Chance Sportswear
Latitude 40
L.L. Bean
Marmot
McClain Marketing Group
MicrobiaLogic 
Moondance Adventures
Nalge Nunc International
National Geographic Maps
NEOS Overshoe
Nerve
Nick N Willy's
Nike
Osprey Packs
Peregrine Outfitters
Phillips Environmental Products
Quabaug/Vibram
Rainier Mountaineering, Inc.
REI 
Rokk
Sedona EcoFest
Seychelle Water Filtration Products
Slumberjack
SmartWool
Snow Peak USA
Snowbird Mountain Lodge
Speer Hammocks
Sports Illustrated
Stackpole
Stanwood & Partners

Subaru of America
The Coleman Company
The Mountaineers Books
The North Face
Tierra Dentro
Tom's of Maine
Vasque
WPC Brands
Walt Disney Company
Woolrich
Yakima, U.S.A..

Adventure 15, San Diego, CA
Alaska Outdoors,Wasilla,AK
Allegany Expeditions, Cumberland, MD
Alpine Shop, St. Louis, MO
Altrec.com, Bellevue,WA
Austin Lehman Adventures, Billings, MT
Bugaboo Mountain Sports, Santa Cruz, CA
Campmor, Paramus, NJ
Crossing Latitudes, Inc., Bozeman, MT
Enertia Trail Foods, Kettering, OH
Footsloggers, Boone, NC
Four Season Outfitters & Guides, Flagstaff,AZ
Galyan's (All Locations)
Get-Outdoors.com, Berkeley, CA
High Country, Inc.,Atlanta, GA
Lee's Sports & Sportswear, Kalamazoo, MI
Lost Canyon Ranch, Dolores, CO
Maine Sport Outfitters, Rockport, ME
Mountain Chalet, Colorado Springs, CO
Mountain High, Inc.Atlanta, GA
Mountain Madness, Seattle,WA
Neptune Mountaineering, Boulder, CO
Noah's Ark Whitewater Rafting, Buena Vista, CO
Northstar Outdoor Adventures, Lexington, KY
Paddle Masters, St. Paul, MN
Primex Enterprises, Inc.,Torrence, CA
Rainier Mountaineering,Tacoma,WA
REI (All Locations)
Rosebud Llama Utah, Fruitland, UT
Scappoose Bay Kayaking,Warren, OR
Specialty Sports, Inc., Denver, CO
The Trail House, Frederick, MD
Timberline Adventures, Dallas,TX
Tideway Treks, Damariscotta, ME
Way Out West Trek & Tours,Tuscon,AZ
Western River Expeditions, Salt Lake City, UT
Wet Dawg, Inc., Eugene, OR
Whitewater Challengers, Old Forge, NY
Wilderness Adventure, New Castle,VA
Your Planet, Salt Lake City, UT

Outdoor Industry Association
Sporting Goods Manufacturers Association
National Outdoor Leadership School
USDA Forest Service
National Park Service
Bureau of Land Management
US Fish and Wildlife Service

Adirondack Mountain Club
Alberta Environment
Alliance for Chesapeake Bay
American Discovery Trail Society
American Hiking Society
American Mountain Guides Association
American Whitewater
Appalachian Mountain Club
Appalachian Trail Conference
Arizona Trails Association
Association of Outdoor Recreation and Education 
Audubon Magazine

Black Rock City
Boy Scouts of America
Breckenridge Outdoor Ed Center
Burning Man
Camp Chief Ouray/YMCA of Rockies 
Camp Tekakewitha
Central de Estudus S. Mende Infesta
Charles Country, MD Office of Tourism
CO Agency for Camps, Cabins & Lodges
Colorado Fourteener’s Initiative
Colorado Mountain Club
Continental Divide Trail Alliance
CO State Univ. - Outdoor Adventure Program
Deer Lake Wilderness School
Denver Area Prep
Educo Outdoor Leadership School
Florida Trail Association
Four Corners School of Outdoor Ed.
Girl Scouts of AZ, Cactus Pine Council 
Girl Scouts of Shawnee Council
Go For Green, CA
Green Mountain Club
Green Mountain College
Impeesa District Occoneechee Council BSA
International Mountain Bicycling Association
High Mountain Institute
Landmark Learning, LLC
Little Miami, LLC
Maine Appalachian Trail Club
Maine Island Trails Association
Mattaponi & Pamunkey Rivers Assoc.
MerleThorpe, Jr. Charitable Trust
Mid-East RC & D Council
Mount Washington Observatory
National Environmental Education Training Foundation
National Outdoor Leadership School 
Nevada Commission on Tourism
Nevada Division of  Wildlife
Nevada Division of State Parks
New York/ New Jersey Trail Conference
New York State Outdoor Guides Association
New York State SDE
Niobrara Council
North Idaho College, Outdoor Pursuits
NWCC Wilderness Guiding Skills Program
OpEPA
Oregon Dept. of Forestry
Outdoor Campus Engineers
Outward Bound USA
Pacific Crest Trail Association
Park Stewardship Through The Arts
Pathways to Adventure
Potomac Appalachian Trail Club
Randolph Mountain Club
Reach Ministries, Int.
Recreational Outdoor Exchange
Roanoke River Partners, Inc.
Rocky Mountain Nature Association
San Juan Mountains Association
Scouts Canada
Search and Rescue of  the Northern Adirondacks
See You At The Top!
Sierra Club
Sierra Club Foundation
Singpore Youth for Christ
SOLO
St. Lawrence University
Student Conservation Association
Superior Hiking Trail Association
Tennessee Trails Association
Teton Science School
The Colorado Mountain Club
The Great Outdoors Conservancy 
The SABENS Group
The Wilderness Society
United States Adventure Racing Association
Univ. of CO, OutdoorAdventure Program.
Univ. of Miss., Ole Miss Outdoors
Univ. of TX at Austin, Outdoor Adventure Program
Univ. of Vermont Outing Club
Volunteers for Outdoor Colorado
Washington & Lee University
Wilderness Volunteers
Yellowstone Institute

Special Project
Partners

Corporate Partners
Retailers &
Outfitters

Founding & Agency
Partners

Non-Profit Partners

GREAT THANKS TO EACH AANNDD EVERY
LEAVE NO TRACE SUPPORTER!
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MEMBERSHIPBecome a Member!

YES! I WANT TO JOIN LEAVE NO TRACE TODAY,
AND BECOME A CHARTER MEMBER.                               $15 Basic

                      $35 Supporter
                $50 Friend
           $100 Advocate
       $250 Tracker
    $1000 Trail Finder
 $______ Other

In appreciation for your membership of
$50+, we would like to send you a Leave No
Trace T-Shirt!  Please circle your size:

My check, made payable to Leave No Trace, is enclosed.

Leave No Trace is a 501(c)3, nonprofit organization, thus your
contributions are tax-deductible to the full extent of the law.

S           M           L           XL

Name

Address

City, State, Zip

Email Phone

Leave No Trace occasionally lends its mailing list to groups involved in issues you may also
find of interest. If you do NOT wish to have your name exchanged, please check here.

Please charge my Visa or Mastercard [circle card type]:

My gift will be matched by my employer:

Card No.

Signature Exp. Date

Now you can join the growing num-
ber of people who support Leave No
Trace by becoming individual mem-
bers. It is your best way to get more
involved, give more back and stay con-
nected. Contact Leave No Trace if you
would like information about corporate,
retailer or non-profit partnership.

Your Membership Benefits
Include

Personalized Leave No Trace mem-
bership card.

One-year subscription to the Tracker,
an informative, quarterly newsletter
to keep you updated on Leave No
Trace issues.

Leave No Trace bumper sticker & ref-
erence card.

10% discounts on Leave No Trace
educational materials and merchan-
dise.

Invitations to attend events and pre-
sentations in your area by Leave No
Trace field experts.

The Membership Resource Guide to
help you get involved and stay con-
nected.

Eligibility for the Subaru VIP
Partners Program to help you
save as much as $3000
when you purchase or
lease a new Subaru 
[must be a member for 6 months].

Satisfaction that you
are playing an essential
role in spreading the
Leave No Trace mes-
sage.

Above & Beyond
Benefits

$35+ Membership: receive the North
American edition of the Leave No
Trace Skills & Ethics booklet.

$50+ Membership: receive the
North American Skills & Ethics
booklet and a Leave No Trace T-
Shirt.

$100+ Membership: receive the
North American Skills & Ethics book-
let, a Leave No Trace T-Shirt and the
Falcon Guide to Leave No Trace.

“Everything
about Leave No

Trace makes sense.
How can you not
support the program?”

•Mary Kay Stoehr•
National
Geographic

Maps

“Leave
No Trace is

the most simple
and honorable con-
cept growing in the
outdoor movement
today.”

• Royal Robbins•



The Principles of 
Leave No Trace

(1) Plan Ahead & Prepare

(2) Travel & Camp on Durable Surfaces

(3) Dispose of  Waste Properly

(4) Leave What You Find

(5) Minimize Campfire Impacts

(6) Respect Wildlife

(7) Be Considerate of Other Visitors

I stared my run-hike the other day
expecting to see a fair number of
people on the trail. A particularly
beautiful spring day, the sun was
shining, green buds popping, and
the temperature was a cool 60
degrees. I have my running routine
down — one of three trails — usually
run most of the trail and hike the
steep parts. These trails are blocks
from where I work and live – that’s
why they’re part of my running
routine and my life routine. 

Today, it seems that people, more
and more, are enjoying the trails
and open spaces closest to their
homes (see the Index statistics on
page 2). These places are the most
accessible and convenient. We’re
fortunate here in Boulder because

they are also 
beautiful.
We are calling
these places the
Frontcountry — areas
that are mostly enjoyed by day
users. These are lands that are open
to the public and easily accessible by
a vehicle or bicycle. The
Frountcountry is not usually
remote and is an excellent place to
recreate where you don't need to be
totally self sufficient.

The definition does really matter.
These areas are the ones that are
closest to communities, homes and
many times, closest to our hearts.
They are the places we visit weekly
and sometimes daily. For that rea-
son, you’ll be seeing and hearing

more about the
Frontcounty from Leave

No Trace. Ideas and infor-
mation about how to care for

and protect these places that are
seeing more use from many types of
outdoor enthusiasts.

As I started my ascent up the trail, I
felt pretty good. Maybe I’ll run the
whole way today – and, surprise,
not another person on the trail!
Every time I’m on these trails, I
know that there will be new surpris-
es, challenges, experiences awaiting
me – even on the same trails.  That
is why these trails, close to home,
are so special. 

Dana Watts
Executive Director

Leave No Trace
P.O. Box 997
Boulder, CO 80306
(303) 442-8222
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O U T L   O K
PLAYING IN THE FRONTCOUNTRY


